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The 3rd Annual Latin America Ethics Summit took place this past June in Rio de Janeiro at the 
Belmond Copacabana Palace and, as in previous years, brought together leaders from across 
Brazil and Latin America to share the latest practices and ideas in ethics, compliance and 
governance from around the region.  

More than 150 leaders came together from companies representing more than $1.5 trillion 
in global commerce – including CEOs, board members, general counsels, and chief ethics and 
compliance officers from some of the world’s largest companies – to share their thinking and 
experiences around topics including anti-corruption, third-party risks, cultural considerations 
for global ethics programs, and the role of leadership in setting the proper ethical tone.  

The following pages feature key ideas and themes shared during the Summit, insight from 
faculty and delegates on the challenges facing ethics and compliance professionals in Latin 
America today, data and research, and links to additional resources. 

Enjoy, and for more information on the annual Latin America Ethics Summit please visit the 
event’s website at www.latinamericaethicssummit.com.

INTRODUCTION
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    SAMPLE OF COMPANIES  IN ATTENDANCE

www.latinamericaethicssummit.com
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Panelists during “Doing Business in High Risk Environments”; Ruti Smithline, Morrison & Foerster; Claudia Maskin, Johnson & Johnson Medical Devices; Fabio A. Laxy, 
Mercedes-Benz do Brasil; Geert Aalbers, Control Risks

Sonsoles Rubio Reinoso, Chief Ethics & Compliance Officer, Iberdrola Walter Regina, General Counsel, Latin America, John Deere

www.latinamericaethicssummit.com
https://youtu.be/PT9jS2kEVLM?list=PLbaF22DTAwE_NOJBqKe1hef30EvDsDpPD
https://youtu.be/wzKu3G6-z_4
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Clearly the most prominent topic on everyone’s 
mind during the Summit was anti-corruption.  
Brazilians in particular are focused on the 
topic as between ongoing concern around the 
illusory (but expected) enforcement of the Clean 
Companies Act and the constant drumbeat of 
new details surrounding the Petrobras corruption 
scandal reported daily, anti-corruption was 
brought up in nearly every session throughout 
the event.  

“Brazilian society is tired of hearing about 
unpunished corruption scandals,” Gustavo 
Coelho, Legal Counsel for Multigrain Group 
told Ethisphere. “The [Clean Companies] Act 
has brought the topic to a larger variety of 
companies, of all different sizes and backgrounds. 
Compliance was already part of the agenda of 
multinational companies in Brazil, but now all 
companies need to be focused on it since they are 
subject to significant penalties.”

And if the Clean Companies Act wasn’t enough 

of an incentive for companies to focus on anti-
corruption efforts, the Petrobras scandal certainly 
fills in the gaps.  As expected, a lot of the more 
interesting data points reported around Petrobras 
were covered throughout the event, including:

• More than $3 billion is estimated to have 
been lost due to alleged corruption across 
the company. 

• Beyond the losses mentioned above,  
some predict Petrobras to pay more than 
$1.6 billion in fines when all is said and 
done.

• The scandal has enroiled a number of 
senior business and political leaders, 
including the CEO of Petrobras who 
resigned amid the troubles, and a former 
Brazilian president chief of staff was 
arrested, potentially linking the troubles 
to Brazil’s president herself.

• The scandal spilled over into a number of 
other well known Brazilian firms and their 
leadership, including billionaire Marcelo 
Odebrecht, CEO of Odebrecht.

CONTINUED FOCUS ON ANTI-CORRUPTION

Keynote panel discusses FIFA and anti-corruption in sports: Michael Hershman, The Fairfax Group, and Former Member of the FIFA Independent Governance 
Committee (IGC); Guillermo Jorge, Governance Latam and Former Member of the FIFA Independent Governance Committee (IGC); Michael Pedersen, M INC. and 
Former Head of the World Economic Forum’s Partnering Against Corruption Initiative (PACI).

www.latinamericaethicssummit.com
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And while the Summit took place in Rio de 
Janeiro, the topic of corruption wasn’t limited 
just to Brazil, as more and more companies based 
across Latin America continue to develop their 
programs.

“I foresee [corruption related] difficult situations 
in particular in countries like Argentina that are 
in their electoral season, Chile which is facing a 
political crisis due to corruption issues, and Peru 
also faces some issues as it is growing very fast,” 
said Claudia Maskin, Southern Cluster Healthcare 
Compliance Officer & Data Protection Officer for 
Johnson & Johnson Medical Devices.

There is a positive side to the increased focus on 
corruption across the region, as local companies 
build and continue to enhance their compliance 
programs.   

“The challenged economy is affecting everyone 
and the overall region is looking to improve 
the business environment to attract and retain 
investment,” explained Samsung’s Compliance 
Director LatAm, Petyr Stradioto. “For doing so,  the 
companies understand good businesses are clean 

Multinational companies across Latin 
America continue to aggressively 
develop anti-corruption and compliance 
programs.

While Brazil gets most of the press, 
companies based in other countries 
across the region are also increasingly 
focused on anti-corruption programs.

GRC and Ethics business opportunities 
exist for expert firms interested in 
supporting Latin American companies 
and their international growth.

businesses and the ones that will attract foreign 
investment and partnerships.”

Global ethics and compliance specialists 
around the world are taking note of this too and 
increasingly see opportunity in Brazil and across 
Latin America.

“The new [Clean Companies Act] law and recent 
enforcement has really raised a lot of attention 
from Brazilian companies to implement measures 
to prevent corruption,” Stradioto said.  “Most of 
the big companies are looking for support and 
best practices on compliance programs.

Claudia Maskin, Southern Cluster Healthcare Compliance Officer & Data 
Protection Officer, Johnson & Johnson Medical Devices

 “Most of the big companies are looking for support and best practices on compliance programs.”

KEY TAKEAWAYS

CONTINUED FOCUS ON ANTI-CORRUPTION

www.latinamericaethicssummit.com
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Sonny Ellis, Senior Vice President, General Counsel & Secretary, Parsons

Luis Moreno-Ocampo, Former Chief Prosecutor of the permanent International 
Criminal Court, (2003-12). Currently Global Practice Counsel, Getnick & Getnick LLP

Andrea Bonime-Blanc, Chief Executive Officer, GEC Risk Advisory; Author, “The Reputation 
Risk Handbook”; Felipe Faria, Regional Compliance Officer LATAM, SNC-Lavalin

www.latinamericaethicssummit.com
https://youtu.be/lhzo7ICoAQ4?list=PLbaF22DTAwE_NOJBqKe1hef30EvDsDpPD
https://youtu.be/wzKu3G6-z_4
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Adriana Machado, Government Affairs & Policy Vice President, GE Latin America, Former President & CEO, GE Brazil and Britaldo Soares, Chief Executive Officer, Brazil,  
AES Corporation during the closing keynote on “Fueling Business Growth through Company Integrity”.

Panelists during “Not a Game: Anti-Corruption in Sports and Sports Sponsorship”: Michael Hershman, President and CEO, The Fairfax Group and Former Member of 
the FIFA Independent Governance Committee (IGC); Guillermo Jorge, Managing Partner, Governance Latam and Former Member of the FIFA Independent Governance 
Committee (IGC); Michael Pedersen, Founder, M INC. and Former Head of the World Economic Forum’s Partnering Against Corruption Initiative (PACI)

Ethisphere’s Chief Content Officer, Stefan Linssen moderates the “General Counsel Perspective” with Luciano Dequech from Odebrecht Agroindustrial S.A., Sonny Ellis 
from Parsons and Walter Regina, John Deere.

www.latinamericaethicssummit.com
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Next to anti-corruption, the second most talked 
about topic was unquestionably the challenges 
of managing third parties (suppliers,  distribution 
partners, agents…the usual suspects), and 
extending a company’s ethics and compliance 
program to those organizations and individuals.

While this has been a challenge for multinational 
companies operating in Brazil and Latin America 
for some time, it is notably increasing as a focus 

area for the ethics and compliance officers of 
locally-based companies.

“The [third-party] challenges are related 
to cultural change,” Coelho said. “It is still 
complicated to negotiate contractual provisions 
related to compliance and liabilities. Another 
measure that is becoming popular, but is still 
hard to implement, is the initial due diligence 
and constant monitoring of third parties, 
especially suppliers and service providers.”

The good news is, as is the case with other 
compliance and ethics related risk areas, the tools 
and practices for managing third-party risk is 
improving across Latin America.

“Companies can now access proven best practices 
to develop, implement, and improve their ethics 
and compliance programs increasing business Andrea Bonime-Blanc, Chief Executive Officer, GEC Risk Advisory

IDENTIFYING AND ADDRESSING THIRD-PARTY RISK

Panelists during “Developing Trust and Responsible Relationships Across Third Parties”: Guillermo Jorge, Governance Latam; Ramiro Cabrero, Baker Hughes; Sebastián 
Torres, General Electric; Gabriel Cecchini, IAE Business School Center for Governance and Transparency.

www.latinamericaethicssummit.com
https://youtu.be/wzKu3G6-z_4
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transparency,” said Baker Hughes Regional 
Director, Legal and Compliance, Ramiro Cabrero. 
“At the same time compliance professionals can 
receive expert training and benchmark their 
programs with major international companies 
by attending regional forums and events, and by 
obtaining ethics and compliance certifications 
from recognized institutions.”

(One such organization that certifies compliance 
professionals is the Argentine Ethics and 
Compliance Association.)

Cabrero recommends simple steps companies 
can take to address their third-party risks:

“[Managing third-party risk] can be generally 
unfolded into three concrete actions,” Cabrero 
told Ethisphere. “One, conducting rigorous risk 
assessments of all aspects of our businesses to 
identify those functions that could potentially 
create an ethics and compliance violation. Two, 

Latin American companies are increasingly 
benchmarking their programs (including 
third-party risk programs) to multinational 
companies headquartered outside of the 
region.

Companies must have quality risk 
assessment tools and processes in place 
in order to mitigate potential risks from 
partners, agents, and other third parties.

Opportunities exist for GRC and ethics 
service firms to deliver new tools around 
third party monitoring for the Latin 
American market.

identifying the different third parties representing 
the company before public entities and officials. 
And three, conducting risk-based due diligence 
on those third parties to ensure they clearly 
understand applicable regulations and the 
company´s expectations. Knowing the company, 
the business environment, and the third parties 
has become a key element for managers and 
employees to operate in a safe mode but it also 
needs to be accompanied by strong support from 
the top executives driving the implementation of 
a broad ethics and compliance program.”

Ramiro Cabrero Sorrentino, Regional Director, Legal & Compliance, Latin America, 
Baker Hughes

KEY TAKEAWAYS

“Another measure that is becoming popular is the initial due diligence and constant measuring of third 
parties in Brazil, especially suppliers and service providers.”

www.latinamericaethicssummit.com
http://www.eticaycompliance.com.ar/
http://www.eticaycompliance.com.ar/
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Luis Gonçalves, Vice President and General Manager, Brazil, Dell

Luis Kolster, Vice President, Deputy Chief Ethics & Compliance Officer, Walmart 
International during “Cultural Considerations in Latin America Business Ethics & 
Compliance”.

Panelists during “Cultural Considerations in Latin America Business Ethics & Compliance”: Turney Stevens, Lipscomb University; Kathryn Ditmars, Latin America, Jones Lang LaSalle; 
Rogeria Gieremek, Serasa Experian; Luis Kolster, Walmart International; Salim Jorge Saud Neto, Tauil & Chequer Advogados.

Alessandra Del Debbio, Assistant Legal Counsel, Microsoft Brasil during the Morrison 
& Foerster led Peer-to-Peer Exchange.

www.latinamericaethicssummit.com
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Audience applauds following a session on Day 1 of the Latin America Ethics Summit.

Panelists during “Effectively (and Efficiently) Structuring Your Compliance Department”: Chris Kartchner, SAI Global; John D. Buretta, Cravath, Swaine & Moore LLP; Ricardo Turra, 
Votorantim Cimentos; Pablo Fernández, International Consultant, Author of “Corporethics”; Pyter Stradioto, Samsung.

“The C-Suite Conversation”: Moderator Leonardo Lopes, PricewaterhouseCoopers; Luis Gonçalves, Dell; Jorge Lopez, 3M; Santiago Arbelaez, International Paper.

Flávio Rezende Dematté, Coordinator for the Liability of Legal Entities, Office 
of the Comptroller General (CGU) during the keynote address.

www.latinamericaethicssummit.com
https://youtu.be/MPU96Y_0_r4
https://youtu.be/qZR3g3w-cjI?list=PLbaF22DTAwE_NOJBqKe1hef30EvDsDpPD
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Pyter Stradioto, Compliance Director - LatAM, Samsung

While the Latin America Ethics Summit was 
hosted in Brazil, the discussion covered a number 
of countries across the region and the unique 
cultural elements, which make it challenging for 
an ethics and compliance officer to create a global 
program. 

This idea was discussed throughout the Summit 
from a number of leaders representing both 
companies headquartered in Latin America and 
abroad.

“It is important to understand that Latin America 
is not a single culture,” Stradioto told Ethisphere. 
“Every country has its own economy, political 
environment, historical development, and cultural 
way of doing business. From my point of view, a 
compliance program shall consider each country’s 
risks and design the preventive measures for 
those risks, design specific trainings, explore 
previous local cases, and engage the leaders on 
it.”

This presents particular challenges for companies 
headquartered outside of Latin America 
interested in doing business there, as certain U.S. 
and EU regulations (as well as specific aggressive 
enforcement of certain regulations such as the 
FCPA) require global companies operating in 
Brazil and elsewhere across the region to enforce 
programs that may not be familiar to local 
workers.

CULTURAL CONSIDERATIONS

Panelists during “Brazil’s Clean Company Act, The New Decree, and the Anti-Corruption Landscape”: Carlos Ayres, Trench Rossi e Watanabe Advogados; Renata Andrade, 
Attorney At Law; Gustavo Coelho, Multigrain Group; Roberta R. Kanawaty Paoloni, 3M.

www.latinamericaethicssummit.com
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“There is still a feeling [to Brazilian workers] 
that small actions for personal benefit and not 
the company’s benefit are tolerable, especially 
if it cannot be easily detected,” Coelho said. 
“Problems such as kick-backs are often accepted 
by ordinary people as something reasonable, 
since the budget of the public procurement was 
already defined and it does not seem to harm 
anyone directly.”

This mindset is compounded by the fact that 
many Brazilians consider politicians and other 
leaders as willing to accept personal kick-backs 
and to continue to operate with impunity, Coelho 
added.

The solution to these challenges discussed by 
participants was for companies to develop and 
strictly enforce (globally) compliance and ethics 
principles that meet the values of the company, 
rather than simply adhering to minimum 
standards set by local laws.  Likewise, companies 

should be working with local enforcement 
agencies across Latin America to ensure a fair rule 
of law, and to encourage consistent standards in 
areas such as gifts and entertainment.

The participants at the Summit remained 
optimistic in this area, and suggested that not 
only are leading Latin American companies more 
vocally advocating for ethical business practices, 
the regulators in certain countries are too with 
particular mention of Brazil’s CGU as a leading 
regulator working towards enforcing ethical 
business across the country.

Global companies need to understand 
the unique cultural habits and 
expectations of each country they wish 
to do business in across Latin America.

Leading Latin American companies 
across several countries are becoming 
more vocal about the need to enforce 
ethical business practices.

Many Summit participants particularly 
called out the CGU as a regulatory 
agency that is working to promote 
positive behavior across the business 
community in Brazil.

KEY TAKEAWAYS

“It is important to understand that Latin America is not a single culture. Every country has its own 
economy, political environment, historical development and cultural way of doing business.”

Gustavo Coelho, Legal Counsel, Multigrain Group

www.latinamericaethicssummit.com


16 www.latinamericaethicssummit.com                   #LATAMEthics

    2015 LATIN AMERICA ETHICS SUMMIT NETWORKING RECEPTION

On June 17, 2015 the Ethisphere Institute hosted a networking reception for attendees and speakers of the 2015 Latin 
America Ethics Summit to network and mingle with peers and local practitioners following day one of the summit.

www.latinamericaethicssummit.com
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Participating Sponsors

Premier Sponsors

Supporting Partners

Media/Associations

Academia

    2015 SPONSORS

www.latinamericaethicssummit.com
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    SPEAKERS

www.latinamericaethicssummit.com
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    SPEAKERS
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    SPEAKERS    SPEAKERS
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Geert Aalbers
Senior Managing Director & Head of Brazil,

Control Risks

Fernando Barros
Regional Counsel - Latin America

Hitachi Data Systems

Andrea Bocabello
Regional Senior Attorney & Compliance 

Director, Latin America
Ecolab Brazil

Luis Canuto
Latin America Ethics & Compliance Director

Dell

Renata Moreti
Director of Compliance, Latin America

Carlson Wagonlit Travel

Pyter Stradioto
Compliance Director - LatAm

Samsung

Ana Carolina De Salles Freire
Compliance and Legal Director

AES Brasil

Reyna Torrecillas
Chief Compliance Officer

GE Latin America

Camila von Ancken
Regional Compliance Counsel, Latin America

Google

Ethisphere would like to thank the following individuals for playing a role in helping to shape this year’s 
Latin America Ethics Summit:

    ETHISPHERE’S LATIN AMERICA EDITORIAL ADVISORY BOARD

www.latinamericaethicssummit.com
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3M

Abbott Laboratories Brazil

adidas do Brasil ltda

Advocacia-Geral Da Uniao

AECOM

AES Corporation

AES Tiete

All Business Locacoes 

Avnet, Inc.

Baker Hughes

Banco Arbi

BANCO BRADESCO S.A.

Banco do Brasil S.A

BDP International

BMO Capital Markets

BP Energy do Brasil Ltd.

Cartus

Office of the Comptroller General (CGU)

Chevron Argentina

Cisco Systems

CNH Industrial

Colfax Corporation

Control Risks

Cravath, Swaine & Moore LLP

Cushman & Wakefield

Dell

Edelman

Elektro Eletricidade e Servicos S/A

EMDOC

ETCO

EUCLID CHEMICAL MEXICO

Fairfax Group

Fonseca Andrade Advocacia

FTI Consulting

GE

GEC Risk Advisory

General Mills Argentina

Google

Governance Latam

Grant Thornton

Grupo CP

Hexion Inc

Hornbeck Offshore

IAE Business School

Iberdrola, S.A.

Ingredion Brasil Ingredientes Industriais Ltda

International Paper

Interoil

Invepar

Israel Aerospace Industry (IAI)

Jacobs

JACOBS GUIMAR

JLG Industries

John Deere

Johnson & Johnson

Johnson Controls

Jones Lang LaSalle

KPMG

Kroll Compliance

Lipscomb University

M INC.

Mayer Brown

McGraw Hill Financial

Mercedes-Benz do Brasil Ltda.

MetLife

Microsoft Brasil

Morrison & Foerster

Multigrain Group

National Oilwell Varco do Brasil Ltda.

NEOENERGIA S.A

Newpark Drilling Fluids

Novareté

NYK Group Latin America

OD&M Consulting

ODEBRECHT AGROINDUSTRIAL S.A.

Parsons Corporation

Petrobras

Pfizer

PwC Brasil

Rockwell Automation

Rockwell Collins

SAI Global

Samsung

Serasa Experian

Skanska Infrastructure Development

SNC-Lavalin

Society of Corporate Compliance and Ethics

Souza Cruz

Tauil & Chequer Advogados 

Teradata

Trench, Rossi e Watanabe Advogados

Universal Music Group

UPS do Brasil

Vale S.A.

VIAPOL Ltda.

Votorantim Cimentos

Walmart International

WD

Whirlpool Corporation 

Wolters Kluwer TeamMate

World CSR Day

Wyndham Vacation Ownership Brasil

2015  ATTENDEES

www.latinamericaethicssummit.com
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All aspects of the Summit were translated simultaneously in 3 different languages: 
Portuguese, Spanish and English.

Sponsors networking with delegates during the summit.

Delegates from leading companies networking during the 2015 Latin America Ethics 
Summit.

Sponsors networking with delegates during the summit.

www.latinamericaethicssummit.com
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    AUDIENCE  & REACH

Twitter Impressions

5,400+

During both days of the Latin America Ethics Summit there were over 5,400 impressions on Twitter.

www.latinamericaethicssummit.com
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    AUDIENCE  & REACH
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Emails

Digital communications promoting the Latin America Ethics Summit totaled more than 202,000 emails.

The below chart highlights the total number of digital communications featuring sponsors’ logos and 
speakers leading up to the 2015 Latin America Ethics Summit. Numbers represented in June are 
targeted communications to registered attendees of the Summit.

Emails

202,000+

www.latinamericaethicssummit.com
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    AUDIENCE  TESTIMONIALS

The event was really great in all the aspects. From the quality of 
the speakers to the comfortable accommodations, networking 
facilities and great location of the hotel. Compliance is part of 
every serious organization and have high-level discussions about 
it with experienced professionals is a golden opportunity.

I was really pleased with the depth of the event and the 
speakers that attended. The discussions were a lot focused 
on ethical behaviour which is the cornerstone of a good 
compliance program. It was a great opportunity.

Infrastructure and styling of all aspects of the event were top 
[notch], first-class. 

The 3rd [Annual] Latin America Ethics Summit was really great! 
Topics and speakers were really very interesting. The possibility 
of benchmarking and networking with major multinational 
companies is invaluable. It justifies the investment.

www.latinamericaethicssummit.com
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Travel & Leisure 1%

Transportation 1%

Technology, Software, Hardware & Services 9%

Shipping & Logistics 2%

Retail 2%

Real Estate 1%

Professional Services 22%

Metals & Mining 1%

Manufacturing 5%

Law Firm 11%

Health Care, Pharmacueticals, Biotechnology 5%

Government & Regulatory 2%

Food & Beverage 2%

Finance 7%

Entertainment 1%

Oil & Gas 5%

Energy & Utilties 5%

Consumer Products & Services 2%

Construction & Engineering 9%

Chemical 3%

Aerospace & Defense 3%

Academic 2%

    AUDIENCE  BREAKDOWN BY INDUSTRY

INDUSTRIES REPRESENTED

www.latinamericaethicssummit.com
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